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                          ABSTRACT 
Internet and social media platforms have started to occupy the human life in every 

sense as a result of the technological developments that were occurred towards the end of 

20th century. Technological developments and becoming widespread and growing of 

social media influenced the digitalisation by taking effect in the field of marketing. The 

digital marketing implementations that are carried out through social media platforms 

come to the forefront by comparison of traditional marketing because of reaching several 

people in a short time, forming an interaction with consumers through comments and 

being measurable. In this study, the research that have been made in the context of digital 

marketing and social media in literature are discussed with descriptive survey model. 

Discussing the role of social media on digital marketing and the reasons of using social 

media as a vehicle in digitalizing marketing is aimed. In the study, it is concluded that 

social media has become a way of digital marketing due to several provided advantages, 

its role on digital marketing and measurability and businesses give importance to the 

social media marketing which is a way of digital marketing because of the wide effect 

area of social media and being cheap. 
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