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THE REPRESENTATION OF 
ELECTIONS PROMISES: THE EXAMPLE OF 2023 GOALS 

 

Abstract 

Providing gender equality, the involvement of women's problems and the production and the 
implementation of solutions in the media are required. Women are always shown in the mass 
media and in advertisement according to the roles that are imposed to them in the male 
dominated society. While the representation of women in the media is problematic, their 
representation in politics is even more problematic because politics is always presented as a 
field exclusive to men. Although women are one of the most important element of every 
society, they are always in the second plan. Women are always underrepresented in both the 

place on television, thi  

In this study, it was aimed to show how the representation of women in the election promises 
was made using the scientific method on the photographs taken from the AK Party's official 
website within the sample of the target 2023 AK Party promises. According to the result of this 

victimized women and their daughters. 

Keywords: Woman, The Representation Of Women In Advertisements, Political 
Advertisemet, Election Promises, Semiology, Semiology in Election Advertisement. 
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