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Anahtar kelimeler:  

 

ABSTRACT 

Health tourism, which has recently become increasingly popular, is defined as "travel 
to get health care services that are not in their own country or city from another 
location". In this study, a daily published in Turkey, health tourism, local, how 
applications are evaluated based on the content analysis found that in the newspapers, 
regional and widespread. In this study, between January 20, 2010 and August 20, 
2015, 172 articles were analysed by the related content analysis technique. The results 
show that most of the newspapers started to allocate more space to the issue year by 

journalism are mostly the source of businessmen and private sector representatives. 
The most popular subjects in the contents are related to economic investments and 
marketing activities. With these dimensions, it is understood that the commercial size 
of the subject is important. Finding more places in the newspapers in the spring 
months shows that the desire to make a holiday also increases the desire for health 
tourism. 

Key words: Health tourism, health publishing, health news reporting 
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  Frekans (f)  

2010 21 27 7,3 

2011 22 31 8,4 

2012 32 49 13,3 

2013 54 82 22,2 

2014 94 118 32,0 

2015 45 62 16,8 

Toplam 172 369 100,0 

 

 

 

 

 Frekans (f)  

Ocak 28 7,6 

 16 4,3 

Mart 42 11,4 

Nisan 72 19,5 

 57 15,4 

Haziran 45 12,2 

Temmuz 20 5,4 

 12 3,3 

 14 3,8 

Ekim 10 2,7 

 32 8,7 

 21 5,7 

Toplam 369 100,0 



 

 

 Frekans (f)  

 25 6.9 

 17 4.6 

 15 4.1 

 9 2.4 

 8 2.2 

 295 79.8 

Toplam 369 100 
 

 

 

  

 2010 2011 2012 2013 2014 2015 Toplam 

SABAH 2 1 1 5 3 1 13 

 3 2 1 1 1 1 9 

ZAMAN 2 0 2 3 1 0 8 

POSTA 2 0 1 3 1 0 7 

 0 0 1 0 2 1 4 

Toplam 9 3 6 12 8 3 41 

 

 

 

  



Konum Frekans (f)  

 4 1.1 

 20 5.4 

 132 35,8 

 81 22 

 98 26,6 

Tam Sayfa 34 9,2 

Toplam 369 100 
 

 (f=23, 
%6.2). 

- ir 
 

 

 

 

 Frekans (n)  

Haber 311 81,5 

 33 9 

 24 6,5 

Ansiklopedik Bilgi 1 3 

Toplam 369                           100 
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 Frekans (f)  

Yerel  92 13,8 

 85 12,7 

 75 11,2 

 51 7,7 

Temsilcileri 
49 7,4 

 39 5,8 

 Frekans (n)  
Kurumun 

 
177 47,9 

 80 21,7 
 39 10,6 

 22 5,9 
 24 6,6 
 9 2,4 

 8 2,2 
 10 2,7 

Toplam 369 100 



 
 

38 5,6 

 30 4,4 

 28 4,2 

 27 4,1 

 26 3,8 

Yerli,  24 3,5 

 22 3,3 

 12 1,7 

 10 1,5 

 10 1,5 

 52 7,8 

Toplam 670 100 
 

 

-
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 Frekans (n)  

Bilgilendirici 308 30,8 

Umut Verici 255 25,5 

 162 16,2 

Tavsiye veren 65 6,5 

Reklam 43 4,4 

Magazinel 37 3,8 

 28 2,8 

 27 2,7 

 23 2,4 

 21 2,1 

 13 1,3 

 15 1,5 

Toplam 997 100 
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 Konular 

 

Temalar          Frekans (n)            

 318 68 

 v.s. 63 13,3 

 19 4 

 10 2 

 10 2 

Onkoloji/kanser 8 1,6 

 8 1,6 

 7 1,5 

 6 1,2 

 24 4,8 

Toplam 462 100 

Alt Kategoriler Frekans (n)  

 269 32,1 

 234 27,9 

Genel Bilgi 96 11,5 

Kampanya,  52 6,3 

SPA/Termal 49 5,9 

 38 4,5 

 37 4,4 

 34 4 

Medikal Turizm 18 2,1 

 10 1,1 

Toplam 837 100 



 

 

 

 

   

 

 

 

 

 Frekans (n)  
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17,6 
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2,2 

5 
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1,4 

 
12 

3,2 

Toplam 369 100 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Nitelik Frekans (n)  

 517 62,74 

- mizansen 23 2,79 

Tablo, grafik 37                           4,49 

 96 11,65 

 19 2,31 

Amblem, logo 55 6,67 

Maket 13 1,58 

 2 0,24 

bulunmuyor 62 7,53 

Toplam 824 100 

 Frekans (n)  

 495 51,5 

Logo, grafik,  101 10,5 

 71 7,4 

 67 6,9 

 35 3,7 

 35 3,7 

 18 1,8 

 14 1,4 

 12 1,2 

 11 1,1 

 41 4,3 

Yok, bulunmuyor 62 6,5 

Toplam 962 100 
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