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A SEMIOLOGICAL REVIEW OF POLITICAL ADVERTISING: ADALET 
VE KALKINMA PARTY 24 JUNE ELECTION ADVERTISEMENT 

EXAMPLE 

Abstract 

Although advertising activities have emerged with the need to purchase basic 
products, the advertisement of thought has also gained a function in the field of 
political communication. With the political communication, propaganda works are 
gaining speed, affecting voters and leaving an impact on the thoughts of the 
undecisive category of people. Media organs play an important role in this process. 
The ability of the media to make messages heard by the mass media is a tool that 
political parties often use to influence voters. Through newspapers, magazines, radio, 
television, internet, social media is the most used tools for political propaganda. 
Various images and symbols are used in political propaganda. In this study, a semiotic 

Party for the elections of June 24, 2018 was made.  In the general framework of this 
research, Pierce was evaluated with an independent, logical, interprevte semiotics 

 the advertisements used in the commercial film 
-

from real ones. This way it is thought that by waking up the feeling of in decisive 
voters an injection of thought was realized.  

Key Words: Political Communition, Political Advertisement, Semiologi, 24 June 
Elections, Phoenix. 
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